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Business Knowledge of Non-Business and
Business Training Students

HE caurse which is referred o as
- Business Training is a course that
us varied greatly as far as type of
subject-matter, treatment, and em-
phasis are concerned, il
which has subjected it 10 eriticism,
It is sometimes treated as a core sub-
ject or it may be the “survey course”
of the business curriculum.” Because
of its elasticity, new objectives are
stated for it and new content is often
added to

This article presents a study made
to determine 10 what extent students
who have taken the course, “Busi-
ness Training,” are superior in ¢
tain arcas of knowledge tn other
students who have not had this for-
mal iraining.

The test used in this study was
constructed after  examination of
many widely used tests in the field,
textbooks commonly u:u.(l and syl-
labi prepared as corse of study.
This sperific study, as -r‘l as pre-
liminary testing, avabled the prepa
ration of a tost composed of 78 ques-
tions in cleven areas. Study of
Shields and Wilson's text® and the

York Commitiee Report® aided in
the selection and addition of nine
questions in the socio-economic area
to the B9 already selected.

An attempt was made, through
preliminary testing, o secure ques-
tions specific enough tn be a real ex-
amination of what is perported to be
taught in Business Traimng but gen-
eral enough nat 10 penalize the non-
commercial stud The test con-
sidered both reliable and valid, is
olajo(lwt and casily administered and

Srudcms were placed i
school groups 1o rule out smm\ng
ical and teaching factors. These
Eroups were:

Group A—first-semester soph-
omore students who had com-

leted ane full year of Business

raining but had had no other
commercial course.

Group B—first-semester soph-
omore studeats who had had no
business course of any descrip-
tion, and

— second-semester
senior yurl:ms who had had no
commercial course of any kind,
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Sclection and Testing of Students

Students selected to take the test
constructed for this study were in
four public high schools in Chicago,
chosen hecause of their proximity to
each other in order to secure Stu-
denta from areas as sociologically as
similar as possible,

The use of the senior group who
had not had commercial courses of
any kind offered the possibility of
showing how much business infor-
mation students pick up without for-
mal commercial teaching, due simply
to maturation, to incidental training
from non-commercial sourses, or
ather factors which can not be iso-
lated.

Students in  Group A were
matched with Ihnsr in t,mupa B and
C respectiv vy o (1) 1 Q 2)

roentage relaii m.h.,m
o of boys to girls; and (J
ological age, adjustme:
for the admcv e of students in
Group

Statistical Procedure
To compare geoup averages, the
arithmetic means and standard devia-
tions were used, rences between
the means of Group A and Groups
being checked
In each instance,
ence between the means was
dividéd by the standard deviation of
the difference to determine the crit-
ical ratio. If the resultant critical
ratio was as large s 3 [assuming
a normal n'lwsirllmmvn of differences),
the resulis of the groups were said
to be significantly different; if not,
the probabilities due to chance were

nated.

‘Comparison of Responses of
Student Groups

A comparison of the responses to
the questions as a whole by the two
sophamore_groups, those who had
Business Training and those who
did mot, shows no significant differ-
l Between the scores of these
The mean of Group A.
$207 ctandard deviation 108, o
proxitnalcs that of Geoup, B, 53037,
standard deviation 090, The differ
e of 334 55 nat 3 significant one.

The sophomore students who ]nt.l
Jw completed specialized stud
usum! Triining did nat exhibi s
rity in knowledge over the
grcmp of students of the same
o had not come into contact wi
this material in a formal manner.
A comparison of the responses of
Group A with those of Group C, the
mon-commercial seniors,  however,
reveals a different situation. The re-
sponses of Group A are deridedly
inferior to those of Group C. Even
though the students of Group A had
recently taken Buginess Training, on
the average they have less informa-
tion and/or less ability to answer
correctly the test constructed to ex-
amine the information_purported to
be taught in Business T;nining than
the students of Group.C. The mean
of Group A, (54.291), is smaller by
261 paints than the mean of Grow
C, (62.908), standard deviation 7. b
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An attempt was made to determine
the cause of this superiority of
Group C by interviewing some of
these students, but, in most cases,
the students were unable to account
for their knowledge of the informa-
tion asked for in the questions. Com-
mercial work experience may have
been a factor, but the number of
these students was very small, [t is
difficult to estimate {13 the inciden-
tal learning contributed by other
school courses such as Modern and
American History a
the amiumt of business

ined in two years' additional minor
Fitiness activiics, such 3% making
one’s own purchases,

Inspection of some of the data on
the responses arranged by topics is
pertinent. _The organization of the

study of time divisions in the
;yum showed that communication,
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